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Introduction

The Disneyland Resort is known around the world as the “Happiest Place on Earth.” How it developed this reputation,
however, is interesting. The Walt Disney Company itself is recognized by business people as the ultimate marketing
genius. While many of the company’s techniques are obvious, and therefore direct, many fall under the category of
indirect marketing. For a place like Disneyland, which is known for its magical atmosphere, this style of marketing is

purposeful, because it builds the mystique of the park, which then drives sales. Over the course of this project, I'll
share a number of secrets, and explain how many of these little-known facts are actually very clever and shrewdly
planned marketing strategies.
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The castle may seem far away,
but actually the buildings on both
sides are built gradually shorter
as you go, to create the illusion
that the castle is really big.

The Techniaue of Indirect Marketing

A method of advertisement that doesn’t require any direct
attention/advertisement...almost like a product or company marketing itself.
Disneyland has a sense of mystique about it, and many guests who are
aware of the various “secrets” of the park, want to learn all about them. Word
of mouth can be one of the most effective marketing techniques...a strategy
constantly being used for Disneyland. The reason so many fun facts about
the park remain unshared, is to maintain that mystique, and convince guests
to return to the park on a regular basis in order to potentially learn more

“backstage” information.
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