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PRESENTERS INTRODUCTION

DR. MEIHUA KOO 
• Pro fe s so r o f Ac c o u n tin g
• Dire c to r o f Sin g e lyn Gra d u a te  Sc h o o l o f 

Bu s in e s s

4

DR. J AE J UNG
• Pro fe s so r o f Ma rke tin g
• Dire c to r o f Ce n te r fo r Cu s to m e r In s ig h ts  & 

Dig ita l Ma rke tin g
• Dire c to r o f MSDM, Sin g e lyn Gra d u a te  

Sc h o o l o f Bu s in e s s , Co lle g e  o f Bu s in e s s  
Ad m in is tra tio n
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DR. ALIS ZAKARIAN 
• Asso c ia te  d ire c to r, Co lle g e  o f Pro fe s s io n a l 

& Glo b a l Ed u c a tio n

3

DR. RANDY STEIN 
• Asso c ia te  Pro fe s so r o f Ma rke tin g
• Co - d ire c to r o f Ce n te r fo r Cu s to m e r 

In s ig h ts  & Dig ita l Ma rke tin g
• Co - d ire c to r o f MSDM, Sin g e lyn Gra d u a te  

Sc h o o l o f Bu s in e s s , Co lle g e  o f Bu s in e s s  
Ad m in is tra tio n

2



Pro g ra m  Go a l 
Train marketing managers and data analytics specialists for 
th e  d ig ita l e c o n o m y.

Dig ita l Ec o n o m y Im p a c t
Th e  d ig ita l e c o n o m y is  tra n s fo rm in g  m a rke tin g  a p p ro a c h e s  
a n d  c o n s u m e r d a ta  a n a lys is  fo r c o m p a n ie s .

Gra d u a te s  Ca n ...
• Ge n e ra te  in s ig h ts  a b o u t c o n s u m e rs .
• De ve lo p  a n d  e va lu a te  d ig ita l m a rke tin g  p ro g ra m s  a c ro s s  

va rio u s  c h a n n e ls  u s in g  c o n s u m e r p s yc h o lo g y a n d  o n lin e  
a n d  o fflin e  m a rke tin g  kn o wle d g e . 

Wh a t  is  MS in  Dig ita l 
Ma rke t in g ?



Dig ita l Ma rke t in g  Sid e Ma rke t in g  An a lyt ic s  Sid e

Digital Marketing Specialist/ Manager/ 
Dire c to r

Cu s to m e r An a lytic s  An a lys t/  Dire c to r

So c ia l Me d ia  Ma rke tin g  Sp e c ia lis t Co n s u m e r In s ig h ts  An a lys t/  Dire c to r

Se a rc h  En g in e  Ma rke tin g  Sp e c ia lis t Ma rke tin g  Da ta  Sc ie n tis t

Da ta b a s e  Ma rke tin g  Sp e c ia lis t So c ia l Me d ia & Te xt An a lys t 

Em a il Ma rke tin g  Sp e c ia lis t We b  An a lytic s  Sp e c ia lis t

Ma rke tin g  Ma n a g e r Re s e a rc h  As s o c ia te

We b  De s ig n  a n d  Me d ia  An a lytic s  Sp e c ia lis t Re s e a rc h  Dire c to r

Ta rge t
Job s

Explore the range of target jobs and 
positions our capable graduates excel in."

Dive rs e  Ca re e r Opportunitie s  
fo r Our Gradua te s



1. 2. 3. 4. 
Plan and execute 
e ffe c tive  d ig ita l 
m a rke tin g  
p ro g ra m s

Ap p ly c o n s u m e r 
p s yc h o lo g y a n d  
b e h a vio rs  to  
g e n e ra te  in s ig h ts  
a n d  d e s ig n  d ig ita l 
m a rke tin g  p la n s .

De ve lo p  s tra te g ic  
s o lu tio n s / m o d e ls  
fo r d ig ita l m a rke tin g  
p ro b le m s .

Fo rm u la te  va lu e -
a d d e d  m a rke tin g  
s tra te g ie s  u s in g  
d a ta - d rive n  
in s ig h ts .

Co m m u n ic a te  
e ffe c tive ly a n d  b u ild  
tru s te d  a d vis o r 
re la tio n s h ip s  with  
c lie n ts .

5. 

Pro g ra m  Le a rn in g  
Ou tc o m e

Mastering the Art of Digital Marketing Success



MSDM Co u rs e s



Two - ye a r Co m p le t io n  ( Fa ll 20 23)   



Fa c u lty



• Scholarship 

• Assistantship 

• Research Seminar 

• Virtual Workshops 

• Expert Speaker Series 

• Student Club (DMA Club) 

⚬ Ne two rkin g  e ve n ts  

• In te rn s h ip s  

• Co m p a n y p ro je c ts

SUPPORT 
ENVIRONMENT



In d u s try- kn o wle d g e a b le  
fa c u lty

Pra c tic a l, h a n d s - o n  
le a rn in g

Cu rric u lu m , re s p o n s ive  to  
th e  in d u s try tre n d s

Pro fe s s io n a l c o n n e c tio n s  to  
th e  in d u s trie s

Ad va n c e d  re s e a rc h  
in fra s tru c tu re

AACSB a c c re d ite d  
b u s in e s s  s c h o o l

Wh a t  d iffe re n t ia te s
Ou r p ro g ra m  fro m  
Oth e rs ?



KEY FEATURES 

• No GMAT/GRE required for Fall 2023

• Fast Track Application for CPP Undergraduates

• Completion Time
⚬ Fa ll 20 23 a d m is s io n : o n ly o ffe r 2- ye a r c o h o rt
⚬ Fa ll 20 24  a d m is s io n : b o th  1- a n d  2- ye a r c o h o rts

• Cre d it Un its  fo r De g re e : 34  c re d its  re q u ire d

• Nu m b e r o f c o u rs e s : 14  c o u rs e s  

• STEM- d e s ig n a te

Presenter Notes
Presentation Notes
https://www.cpp.edu/giving/business.shtml



KEY FEATURES 

• Class mode: Hybrid

• Class time: Evening classes

• Tuition 
⚬ $8 25  p e r c re d it  u n it  
⚬ Sa m e  tu itio n  fo r in - s ta te / o u t- o f- s ta te / in te rn a tio n a l 

s tu d e n ts

• Pro je c t re q u ire m e n t: 
⚬ Te a m - b a s e d  Cu lm in a tin g  Exp e rie n c e  Pro je c t th a t 

in vo lve s  c o n s u ltin g  fo r c lie n t c o m p a n ie s .

Presenter Notes
Presentation Notes
https://www.cpp.edu/giving/business.shtml



Ap p lic a t io n  Re q u ire m e n t

• 4- year Bachelor's Degree  
⚬ c o lle g e  a lg e b ra , s ta tis tic s , a n d  p ro g ra m m in g  with  a  m in im u m  

g ra d e  o f C.
⚬ Stu d e n ts  with o u t p ro g ra m m in g  e xp e rie n c e  a re  e n c o u ra g e d  to  

a p p ly, a s  a  b o o t c a m p  will b e  p ro vid e d  in  th e  firs t  s e m e s te r 
with  n o  e xtra  c o s t.

• Min im u m  GPA o f 2.5

• Sta te m e n t o f Pu rp o s e  
⚬ h ig h lig h tin g  m o tiva tio n s , p re p a ra tio n s , c o n trib u tio n s , a n d  

c a re e r o b je c tive s  (25 0 - 5 0 0  wo rd s ) . 

• Fo r In te rn a tio n a l Stu d e n ts  On ly 
⚬ Pro o f o f En g lis h  Pro fic ie n c y if Ba c h e lo r’s  d e g re e  wa s  fro m  a  

n o n - En g lis h  s p e a kin g  in s titu tio n   
⚬ Need a permission number from us to  b e  a b le  to  a p p ly

REQUIRED OPTIONAL

• GMAT/ GRE
⚬ No t re q u ire d  fo r Fa ll 20 23

• On e  le tte r o f re c o m m e n d a tio n :
⚬ No t re q u ire d  fo r Fa ll 20 23

• Oth e r s u p p o rtin g  d o c u m e n ts :
⚬ Re s u m e s , c e rtific a te s , e tc .



Vis io n

Tu it io n  & Fe e s

Tu itio n  Fe e

Fin a n c ia l Aid

• $825 per unit
• Mandatory auxiliary fee

⚬ $8 5 0 / Se m e s te r (Fa ll & Sp rin g )
⚬ $4 0 0 / Su m m e r

• To ta l Tu itio n  a n d  Au xilia ry Fe e s  fo r two - ye a r ro a d  m a p = $32,25 0

• Ple a s e  re fe r to  th e  fo llo win g :   
⚬ h ttp s :/ / www.c p p .e d u / fin a n c ia l- a id / in d e x.s h tm l

• On - c a m p u s  wo rk o p p o rtu n ity 
⚬ h ttp s :/ / www.c p p .e d u / c a m p u s - life / s tu d e n t- jo b s / in d e x.s h tm l

https://www.cpp.edu/campus-life/student-jobs/index.shtml


Co n ta c ts

• Dir e c t o r  o f  C C IDM a n d  MSDM, S in g e ly n  G r a d u a t e  Sc h o o l o f  Bu s in e s s , C o lle g e  o f Bu s in e s s  Ad m in is t r a t io n

DR. JAE JUNG
• jmjung@cpp.edu

• Director of CCIDM and MSDM, Singelyn Graduate School of Business, College of Business Administration

DR. RANDY STEIN 
• rbstein@cpp.edu

P RO G RA M  A DM IS S IO N  &  C URRIC ULUM  IS S UES

• As s o c ia t e  d ir e c t o r , C o lle g e  o f P r o fe s s io n a l a n d  G lo b a l Ed u c a t io n , C a l Po ly  Po m o n a

DR. ALIS  ZAKARIAN
• a za ka r ia n @ c p p .e d u

TUITIO N  /  C O URS E EN RO LLM EN T

mailto:jmjung@cpp.edu
mailto:jmjung@cpp.edu
mailto:jmjung@cpp.edu


Q&A
TIME
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