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and hits for an e-commerce site like the Google Merchandise Store.
We used data analytics tools like Google Analytics, Tableau, and
RapidMiner, and applied machine learning algorithms like linear
regression, KNN, decision trees, and Naive Bayes to construct
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revenue, as well as page views and hits.
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Hits (Y) data, we found informative insights within overal
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revenue, page views, and hits than new visitors. Page views
and hits also have a very close correlation to one another.
Additionally, we found unique trends around users’ device,
channel, and browser. As expected, the most popular
browsers were Chrome, Firefox and Safari. Interestingly
enough, the most common device was desktop, however,
tablet users contributed more to revenue. Referral and
Organic channels was the most impactful towards
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