
Social Relevance & Innovation in Public Radio 

Malak Habbak, Communication 
Mentor: Dr. Nell C. H. Horowitz 

Kellogg Honors College Capstone Project 

This capstone explores NPR’s efforts to attract an audience in the face of changing technology and new media. This study content-analyzed five years of 

news media (N = 1,853) coverage on NPR stations for content related to social relevance and innovation. Results show that about 23% (N = 81) of the 

articles were related to social relevance and innovation. A descriptive analysis of the resulting articles identified six themes, three related to social 

relevance and three related to innovation. The study describes how the themes reveal a linear relationship of NPR's methods and stages of social 

relevance and innovation movement. Results indicate an audience-centered priority and a continued commitment to act in the public interest. 

• Emerged themes are closely related to one another  

• NPR operates as a form of public service. 

• NPR stations are working to build a viewership by embracing the digital age. 

• NPR stations’ priority is to involve the audience in its programming (e.g., 

forums). 

• NPR stations’ social relevance and innovative efforts reveal that public radio 

today continues to act in the public interest. 

• While the study reveals NPR stations are making strong efforts to engage with 

the audience, future research need to determine whether these efforts have 

been successful.  
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