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COURSE OUTLINE 

 

I. Catalog Description 

 

 MU 397 Music in Record, Radio, Film and TV Industries (4) 

 

The study of the interactions between record companies, radio stations, film, television, 

and other media, including advertising, music videos, and videogames, their 

administrative and creative functions, their roles and influence within the entertainment 

industry and impact on society. 4 hours lecture/discussion.  Prerequisite:  none. 

  

II. Required Background or Experience 

  

 No background of experience required. 

 

III. Expected Outcomes 

 

 The student will: 

1. understand the basic concepts involved in the production, promotion and 

distribution of recorded music. 

2. understand the motivations influencing the operations of  radio stations and record 

companies. 

3. understand the tools and concepts used in planning strategies and evaluating 

market success. 

4. understand the effects of music in the visual medium.  

5. analyze the purpose and use of music within the visual context. 

6. view music cue sheets.   

7. understand the production, crafts, and techniques involved in music 

synchronization.   

8. understand the financial and legal practices and obligations of the business. 

 

IV. Text and Readings 

  

Baskerville, David.  Music Business Handbook and Career Guide. Denver:  The 

Sherwood Company, 1985.   

Karmen, Steve.  Through the Jingle Jungle:  The Art and Business of Making Music for 

Commercials. New York:  Billboard Books/Watson  Guptill Publications, 1989.  

Martin, George.  Making Music:  The Guide to Writing, Performing & Recording.  New 

York:  William Morrow and Company, Inc., 1983.  
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Prendergast, Roy M.   Film Music:  A Neglected Art. New York:  W. W. Norton & 

Company, Inc. 

 

V. Minimum Student Materials 

  

 Text, notebook (paper) and standard writing materials. 

 

VI. Minimum College Facilities 

 

 Classroom for lecture/problem solving sessions. Access to audio-video equipment. 

 

VII. Course Outline 

 

 1. Record industry: 

a) Record production, distribution, promotion, marketing. 

b) Music videos. 

c) Independent promoters, payola. 

d) Studios and engineers. 

e) Recording artists contracts. 

f) Independent producers. 

g) Record cover and liner notes. 

h) Sound recording copyright. 

i) Record clubs and premiums. 

j) Counterfeiting and piracy. 

k) Licensing of recordings for motion pictures 

              2. Radio station categories. 

a) AM, FM, commercial radio, public radio, networks. 

b) Station formats and musical styles. 

c) Station management, operations. 

d) Chart reporting, sales. 

e) Roles of stations managers, music/program directors, program producers, DJ’s. 

f) Programming: content, syndication, automation. 

g) Record categorization. 

h) Market research:  demography, methods, data interpretation. 

               3. Music in visual mediums 

a) Impact of the music on viewer/listener perception, and its effectiveness as a sales 

tool. 

b) Production crafts and techniques 

c) Canned tracks, music cue sheets, click tracks. 

d) Personnel:  composers, arrangers, copyists, sound mixers, editors. 

e) Hiring practices:  contractors, film music packagers and jingle houses. 

  

VIII. Instructional Methods 

 

1. Lecture/discussion/problem solving.  

2. Student research and paper presentations. 
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3. Guest speakers. 

 

IX. Evaluation of Outcomes 

 

 Students will be evaluated on:  

                   1. their papers and presenting their papers. 

        2. their participation and attendance. 

        3. their completed mid-term and final tests. 

 


