
Appendix A: The Survey Advertisements

Positively framed funding appeal advertisement.

Negatively framed funding appeal advertisement.
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Positively framed character appeal advertisement.

Negatively framed character appeal advertisement.
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Positively framed socioeconomic appeal advertisements for all socioeconomic groups.
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Negatively framed socioeconomic appeal advertisements for all socioeconomic groups.
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Positively framed ethnic appeal advertisements for all ethnic groups.
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Negatively framed ethnic appeal advertisements for all ethnic groups.
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Appendix B: Crosstabs

Chart 2.3: Cross Tabulation of age and average donation likelihood for positively

framed campaign advertisement with ethnic appeal.

18-24 years
old

25-34 years
old

35-44 years
old

55-64 years
old

75 years or
older

23.3 55.2 100.0 0.0 8.0

Chart 2.4: Cross Tabulation of ethnicity and average donation likelihood for positively

framed campaign advertisement with socioeconomic appeal.

White /
Caucasian

Hispanic or
Latino

Black or
African

American

Asian / Pacific
Islander Other

12.8 34.6 50.0 30.3 3.8

Chart 2.5: Cross Tabulation of ethnicity and average share likelihood for negatively

framed campaign advertisement with ethnic appeal.

White /
Caucasian

Hispanic or
Latino

Black or
African

American

Asian / Pacific
Islander Other

11.6 37.3 100.0 36.7 0.8

Chart 2.6: Cross Tabulation of ethnicity and average donation likelihood for negatively

framed campaign advertisement with funding appeal.

White /
Caucasian

Hispanic or
Latino

Black or
African

American

Asian / Pacific
Islander Other

19.8 14.5 98.0 37.0 0.0
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Chart 2.7: Cross Tabulation of ethnicity and average share likelihood for negatively

framed campaign advertisement with funding appeal.

White /
Caucasian

Hispanic or
Latino

Black or
African

American

Asian / Pacific
Islander Other

11.6 10.8 95.0 16.7 0.0

Chart 2.8: Cross Tabulation of ethnicity and average donation likelihood for positively

framed campaign advertisement with ethnic appeal.

White /
Caucasian

Hispanic or
Latino

Black or
African

American

Asian / Pacific
Islander Other

2.1 34.6 100.0 35.0 30.0

Chart 2.9: Cross Tabulation of ethnicity and average share likelihood for positively

framed campaign advertisement with ethnic appeal.

White /
Caucasian

Hispanic or
Latino

Black or
African

American

Asian / Pacific
Islander Other

0.4 33.2 100.0 16.7 100.0

Chart 3: Cross Tabulation of ethnicity and average “like” likelihood for positively

framed campaign advertisement with ethnic appeal.

White /
Caucasian

Hispanic or
Latino

Black or
African

American

Asian / Pacific
Islander Other

2.0 46.6 100.0 40.0 100.0
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Chart 3.1: Cross Tabulation of gender and average donation likelihood for positively

framed campaign advertisement with ethnic appeal.

Male Female

10.9 40.1

Chart 3.2: Cross Tabulation of gender and average “like” likelihood for positively

framed campaign advertisement with ethnic appeal.

Male Female

20.0 50.4

Chart 3.4: Cross Tabulation of gender and average share likelihood for positively

framed campaign advertisement with ethnic appeal.

Male Female

9.6 39.6

Chart 3.5: Cross Tabulation of socioeconomic class and average donation likelihood

for positively framed campaign advertisement with socioeconomic appeal.

Working Class Middle Class Upper Class

19.7 22.8 0.0
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Chart 3.6: Crosstab of ethnicity and framing preference for campaign advertisement

with socioeconomic appeal.

White /
Caucasian

Hispanic
or Latino

Black or
African

American

Asian /
Pacific

Islander
Other

Positive 60.0% 96.8% 100.0% 66.7% 0.0%

Negative 40.0% 3.2% 0.0% 33.3%
100.0
%

Chart 3.7: Crosstab of ethnicity and framing preference for campaign advertisement

with ethnic appeal.

White /
Caucasian

Hispanic
or Latino

Black or
African

American

Asian /
Pacific

Islander
Other

Positive 60.0% 87.1% 100.0% 66.7% 0.0%

Negative 40.0% 12.9% 0.0% 33.3%
100.0
%

Chart 3.8: Crosstab of education level and framing preference for campaign

advertisement with socioeconomic appeal.

Some
high

school

High
school

diploma

Some
college

Bachelor's
Degree

Master's
Degree

Doctorate
Degree

Positive 100.0% 33.3% 78.3% 100.0% 75.0% 0.0%

Negative 0.0% 66.7% 21.7% 0.0% 25.0% 100.0%
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Chart 3.9: Crosstab of education level and framing preference for campaign

advertisement with ethnic appeal.

Some
high

school

High
school

diploma

Some
college

Bachelor's
Degree

Master's
Degree

Doctorate
Degree

Positive 100.0% 0.0% 69.6% 100.0% 100.0% 33.3%

Negative 0.0% 100.0% 30.4% 0.0% 0.0% 66.7%

Chart 4: Crosstab of socioeconomic group and framing preference for campaign

advertisement with socioeconomic appeal.

Working Class Middle Class Upper Class

Positive 90.5% 75.0% 28.6%

Negative 9.5% 25.0% 71.4%
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