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Purpose of Assessment 
 
The Student Leader Selection (SLS) Committee within Residence Life is tasked with recruiting a large number of student 
applicants for the various leadership positions within our department. The most popular position is that of being a 
Resident Advisor. The committee conducted approximately 204 interviews for the RA position during the third week in 
February of 2016. The SLS Committee wanted assess information regarding the marketing data in an effort to see if the 
materials were engaging and easy to understand. In addition, the SLS committee wished to gather demographical data to 
hopefully find common connections. Finally, the SLS committee wanted to make determinations to see if students who 
utilized the many resources offered such as encouraging participants to visit the Career Center to get their resume looked 
at or partake in “mock” interviews within the UHS community were successful in helping candidates attain a Student 
Leader Position. 
 
Division Learning Outcome Professionalism & Ethics 
 
Targeted Learning Outcome 
 

        Student Leader Selection Learning 
Outcomes 

                                         Measurement 

Gather information regarding marketing 
materials, with an emphasis on its 
readability, presentation, and overall 
engagement 

Measured by survey distributed with specific questions regarding how 
the marketing materials and how “easy to read”; “informative”; “clear and 
concise”; and “engaging” they were. 
 

Gather data regarding students living on or 
off campus to see and see if living on 
campus is a contributor  

Measured by the survey asking “Do you currently live on campus?” and 
comparing the results with the candidates that were selected for Student 
Leader Positions 

Gather data regarding students participating 
in the Career Center visits or Mock 
Interviews provided by UHS and their 
successful attainment of a Student Leader 
Position 

Measured by the survey asking “Did you attend an interview workshop 
or utilize the Career Center’s services prior to this interview” and cross 
referencing the results with candidates that were selected for a Student 
Leader Position 

 
Assessment Methodology 
 

Methods Outcomes 
 

IPAD Survey  
 
 

This method allowed the researchers to gather quantitative 
information from the SLS Interview participants. The survey had 
10 Questions: 

1. How did you hear about applying to be an RA? 
a. My RA 
b. Flyers 
c. Email 



d. Posters 
e. Campus tabling  
f. Word of mouth 
g. Presentation at orientation 
h. Other campus involvement 
i. Other 

2. The marketing materials were easy to read:  
a. Strongly disagree 
b. Disagree 
c. Neutral 
d. Agree 
e. Strongly Agree 

3. The marketing materials were informative: 
a. Strongly disagree 
b. Disagree 
c. Neutral 
d. Agree 
e. Strongly Agree 

4. The marketing materials convinced me to apply: 
a. Strongly disagree 
b. Disagree 
c. Neutral 
d. Agree 
e. Strongly Agree 

5. The marketing materials were clear and concise: 
a. Strongly disagree 
b. Disagree 
c. Neutral 
d. Agree 
e. Strongly Agree 

6. The marketing materials were engaging: 
a. Strongly disagree 
b. Disagree 
c. Neutral 
d. Agree 
e. Strongly Agree 

7. Did you attend an interview workshop or utilize the 
Career Center’s services prior to this interview: 

a. Yes 
b. No 

8. First Name:  
a. [Short Textbox] 

9. Last Name: 
a. [Short Textbox] 

10. Do you currently live on campus? 
a. Yes 
b. No 

 
 



Results and Conclusion 
 

Areas Outcomes 
 

Gather information 
regarding marketing 

materials, with an emphasis 
on its readability, 

presentation, and overall 
engagement 

 
As pictured in Appendix 1, The students respond favorably regarding the 
marketing materials. Some important notes to highlight: 

• Over 90 percent of respondents Strongly Agree or Agree that the 
marketing/advertising materials were easy to read. 

• Over 90 percent of respondents Strongly Agree or Agree that the 
marketing/advertising materials were informative. 

• Over 75 percent of respondents Strongly Agree or Agree that the 
marketing/advertising materials were engaging. 
 

 
Gather data regarding 

students living on or off 
campus to see and see if 

living on campus is a 
contributor 

 
As pictured in the Appendix 2, There was a strong presence of students living on 
campus.  

• 81 percent of respondents currently live on campus 
• 18 percent of respondents currently live off campus 
• As of June 15th, 2016 there have been sixteen Residential Advisors 

hired. Of those, 68 percent (11) currently live on campus. 
 

Gather data regarding 
students participating in the 
Career Center visits or Mock 
Interviews provided by UHS 

and their successful 
attainment of a Student 

Leader Position 

 
As pictured in the Appendix 2 & 3, There is a clear within the data, but remains 
overall consistent. 

• 48 percent of total respondents utilized the Career Center or attended 
a mock interview 

• 51 percent of total respondents say they did not utilize the Career 
Center or attend a mock interview 

• As of June 15th, 2016 there were 57 candidates selected for an RA 
position or offered an alternate position.  

• Of the 57 candidates, 45 percent said that they utilized the Career 
Center or attended a mock interview 

• Of the 57 candidates, 48 percent said that they did not utilize the 
Career Center or attend a mock interview 

• Of the sixteen Resident Advisors hired, 56 percent of them utilized the 
Career Center or attended a mock interview 

 
 
 
 

Conclusion 
 In conclusion, the data collected during the Student Leader Selection was very helpful in addressing some needs for our 
upcoming year or recruiting student leaders. Though there is no data from previous years, it appears our shift in marketing to make 
it more intentional, concise, and informative has been successful. It also seems that we can improve on how to continue to engage 
students within our marketing efforts. It also provides effective data that supports that the Student Leader Selection committee is 
reaching off-campus students as well as on-campus students. Lastly, it implies some good data about the campus resources our 
students use. While there isn’t a large majority, there were more candidates that did not use our services offered to prepare 
students when interviewing. It also is able to show that a majority of students that were hired on as Resident Advisors did utilize 
some form of campus resource to assist them in this process.  
 
Implications for Practice 

Gathering this data for the largest committee within Residential Life will be essential on how the committee moves 
forward. It was important that we gathered initial data in order to continue gathering information regarding the 
effective recruitment of top quality candidates for Student Leadership positions. 
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