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Purpose of Assessment 
This assessment was designed to measure the satisfaction of participants in the Parent, Family and Guest 
orientation session.  
 

Division Learning Outcome  Intellectual & Practical Competencies 
 
Targeted Learning Outcome 
As a result of attending Parent Family and guest Orientation, participants will learn about resources and 
information that will assist them in supporting their students’ transition to CPP. 
 
Assessment Methodology 
Assessments were included in the Parent, Family, and Guest Resource Guide provided to all participants in the 
program. Parents, family, and guests were asked to complete the assessments throughout the day and submit 
them at the completion of the day. Of the 16 participants, 10 completed the assessment for the Winter 1-day 
program. Questions assessed participants level of agreement with statements about each individual orientation 
presentation such as “The Transitions and Changes presentation shared how the college transition may affect 
both students and parents/families/guests.” Other questions assessed participants overall satisfaction with the 
day and included opportunities for open-ended answers to which components of orientation were most and least 
helpful.  

 
Results 
Overall, participants agreed or strongly agreed that all individual sessions met their learning outcomes. Further, 
100% of participants felt that Orientation was a good use of their day, and 100% felt better prepared to support 
their students’ transition to college. Among the most commonly listed answers for the most helpful session were 
Money Matters, student panels, and Transitions and Changes. No individual presentation was listed regularly as 
the least helpful, however, the tour and ASI pros were listed. Finally, 1 participants provided their email address to 
receive further communication about family-related events.  

 
Participants were asked about which activities or information they would have liked to know more about. While not 
a particular topic emerged, some topics included a more detailed tour, a tour specific to the students’ major, and 
transfer students connecting with other transfer students.  

 
Conclusion 
The results of this assessment indicate that Orientation Services is effective in meeting the needs of parents, 
family and guests.  

 



Implications for Practice 
• Continue to look for opportunities to enhance the program in future years.  


