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 Parent & Family Orientation  Methodology 

The goals of the orientation program component for parents, 

family, and guests of incoming freshmen and transfer students 

are:  

 

1. To provide participants with a direct opportunity to experience 

the campus, be in the environment that their students will be 

in, and with that experience alone, be more comfortable with 

connecting to the campus and with having their student be 

here.  
 

2. To offer participants information about academic requirements 

and expectations for our students, academic resources, and 

help them connect with each other through the program.  
 

• One thousand seven hundred thirty (1730) parents, family, and 

guests participated in one of the 15 orientation sessions available 

during the summer.  

 

• Three hundred eighty (380) out of 1730 participants completed the 

paper program evaluation at the end of their session, which yielded 

a 22% response rate.  

 

• The Orientation Staff, then, imputed the results into Campus Labs 

and analyzed the data by aligned  

 

 Results 

 Learning Outcomes  Conclusion and Implications 

1. Participants will learn different ways that their student’s transition into 

college will impact both the student and parents/family. 
 

2. Participants will learn about the mandated topics and related 

services that universities are required to inform students about, such 

as health and safety on campus (including violence prevention). 
 

3. Participants will learn about general academic requirements, 

resources, and support services available to students, so that they 

can graduate in a timely basis.  
 

4. Through visits with the colleges, participants will learn about specific 

major academic expectations and requirements. 
 

5. Participants will learn about key services and resources available to 

students to support their retention and graduation (such as financial 

aid information and services, bookstore services and tools, and 

others).  

Overall, the Parent, Family, and 

Guest orientation Program met 

the learning outcomes set forth.  

However, the data did provide 

information about specific content 

areas that need improvement.  

 

In addition to the evaluation 

results, Orientation Services 

takes into consideration campus-

wide policy changes and new 

initiatives to enhance our 

programs to meet the needs of 

our evolving populations.  

• Learning Outcome 1—Transitions and Changes 

• 99.3% Strongly Agreed or Agreed 

• 0.7% Not Applicable 
 

• Learning Outcome 2—Mandatory Topics (Health & Safety) 

• 99.3% Strongly Agreed or Agreed 

• 0.7% Not Applicable 
 

• Learning Outcome 3—Academic Requirements & Resources 

• 97.5% Strongly Agreed or Agreed 

• 2.0% Strongly Disagreed or Disagreed  

• 0.5% Not Applicable  
 

• Learning Outcome 4 (Freshmen Program Only)—College 

Experience 

• 96% Strongly Agreed or Agreed 

• 4% Disagreed 
 

• Learning Outcome 5—Resources & Services 

• 88% Strongly Agreed or Disagreed 

• 5.5% Strongly Disagreed or Disagreed 

• 6.5% Not Applicable 

 

Overall, 94% of survey respondents stated that attending the Parent, 

Family, and Guest Orientation program was a good use of their time.   


